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ABSTRACT 

Voter apathy and misinformation constitute major challenges to effective democratic participation 

in Nigeria. While election provide citizens with opportunities to influences the composition and 

direction of government, declining electoral participation and the circulation of inaccurate or 

deliberately misleading information can weaken public confidence and undermine informed 

electoral choices. The 2023 Nigeria General election demonstrated the complexity of these 

challenges. Although Millions of Nigerians registered to vote actual participation was 

substantially lower while voters encountered considerable misinformation concerning electoral 

procedures, election technology, political parties, candidates and the credibility of electoral 

results. the European Union Election Observation mission reported that social media was actively 

used by political actors but was also misused to spread harmful and misleading information 

Disorder perspective, the holes adopts a qualitative documentary, research design and analyses 

scholarly literature, electoral reports and relevant institutional documents. It argues that 

combating electoral misinformation requires more than fast, checking after false information has 

circulated. It requires continuous voter education, media, and digital literacy, homely 

communication by electoral Institutions, stronger collaboration among civil society organization 

and media organization, responsible political communication and mechanisms for rebuilding 

citizens trusts in elections. The article concludes that reducing electoral apathy and 

misinformation is essential for strengthening informed political participation, electoral legitimacy 

and democratic consolidation in Nigeria. 
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INTRODUCTION 

Democracy is fundamentally based on citizen 

participation. Elections provide citizens with 

an institutional mechanism through which 

they can select representatives, influence 

public policy and hold political leaders 

accountable. However, the existence of 

periodic elections does not automatically 

translate into effective democratic 

participation. Citizens must have the 

motivation, confidence, opportunity and 

information necessary to participate, 

meaningful in electoral processes (Hassan 

2023). 

 

Nigeria’s experience since the return to 

democratic government in 1999 demonstrate 

the continuing importance of electoral 

Participation. Although the number of 

registered voters has generally ungreased, 

actual voter turnout has remained relatively 

low. The 2023 General Election particularly 

illustrate this problem. INEC, reported – 

93,469,008 registered voters after the 

cleaning and validation of the voter registered 

(INEC, 2024). However, Hassan (2024) 

found that only approximately 26.74% of 

registered voters participated in the 2023 

presidential election. This difference between 

voter registration and actual participation 

demonstrates the continuing problem of voter 

apathy in Nigeria. Recent scholarship has 

unidentified several factors associated with 

voter apathy, including distrust in political 

institutions, dissatisfaction with governance, 

electoral malpractice, insecurity and the belief 

that elections may not produce meaningful 

political change (Ayeni 2024, Hassan, 2024, 

Obi et all, 2024). Voter apathy is therefore 

more than a simple unwillingness to vote; it 

may represent a broader crisis of confidence 

in political and electoral institutions.  

 

Another major challenge is the changing 

information environment surrounding 

elections. The expansion of social media has 

transform the way citizens obtain and 

exchange political information. Platforms 

such as social networking sites enable 

candidates, political parties, journalists, civil 

society organizations and citizens to 

communicate rapidly. However, the source 

communication Environment also facilitates 

the spread of false, misleading and 

manipulated information. 

 

Hassan (2023) found that social media has 

become an important channel for the 

dissemination of disinformation in Nigeria 

and that such information can influence 

traditional media, intensify existing social 

divisions and effect perceptions of political 

and electoral processes, the European Union 

Election observation Mission (EUEORA, 

2023) reported significant amounts of false 

content during 2023 electoral period, 

including false claims concerning candidates, 

endorsement and election-related issues. The 

challenge is therefore no longer simply no 

longer simply a shortage of political 

information. Citizens may instead encounter 

an excessive volume of information in which 

accurate information – exists alongside 

rumors, misleading claims, manipulated 

content and deliberately fabricated 

information. This environment makes it 
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increasingly difficult for voters to determine 

which information is trustworthy.  

  

Despite Nigeria’s experience with democratic 

election since 1999, voter participation 

remains a major concern. The increase 

number of registered voters has not been 

accompanied by a corresponding increase in 

turnout. The 2023 presidential election 

provides a particularly important example. 

Although more than 93 millions voters were 

registered, only approximately 24.9 million 

participated in the presidential election 

(Hassan, 2024). Low turnout has implications 

for democratic representation and legitimacy. 

When a relatively small proportion of their 

popular mandate. Voter apathy may also 

reduce citizens ability to hold political leaders 

accountable through elections (Obi et al 

2024). 

 

At the same time, misinformation has become 

an increasingly important dimension of 

Nigeria’s electoral environment. During the 

2023 elections, the EUEORAS social-media 

monitoring identified substantial amounts of 

false content, including false claims about 

candidates and manipulated audio usual 

materials (EUEORA, 2023) Hassan (2023) 

similarly found that disinformation can 

manipulate public opinion, delegator political 

opponents and exacerbate existing social 

division.  

 

Misinformation becomes particularly 

problematic when citizens lack the skills to 

evaluate political claims ethically false 

information about voter registration, polling 

units, electoral technology, candidates or 

election results can create uncertainty and 

distrust. When citizens become unable to 

distinguish credible information from false 

information, they may withdraw from 

political participation. The problem addressed 

by this study is therefore the interconnected 

nature of voter apathy and misinformation. 

The central question is how Nigeria can 

encourage citizens to participate in elections 

while simultaneously ensure that their 

participation is based on accurate and credible 

information. 

 

This article examines the relationship 

between voter apathy and misinformation in 

Nigeria and purposes strategies for “breaking 

the noise” surrounding electoral processes. 

The broad objective of this study is to 

examine strategies for combating voter apathy 

and misinformation in Nigeria election 

process. The central argument is that 

strengthening Voter education, improving 

institutional communicational and developing 

citizens media and digital literacy can 

contribute to more informed political 

participation and greater electoral confidence.  

 

CONCEPTAL CLARIFICATION  

 

Voter Apathy: voter apathy means the lack of 

interest, motivation or willingness to 

participate in electoral activities. It can 

manifest in failure to register, failure to 

collect a permanent voter card, failure to vote 

or general disengagement from electoral 

politics. However, it should not be interpreted 

simply as citizens unwillingness to 
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participate. It can cause from boarder 

institutional and political conditions. Ayemi 

(2024) argues that the cause of voter apathy 

in Nigeria should be examined beyond 

simplistic explanations that blame voters 

themselves. Similarly, obi et al. (2024) 

associate voter apathy with deficits in 

governance and dissatisfaction with political 

processes. The 2023 election illustrates the 

scale of the motion. Hassan (2024) report that 

only approximately 26.74% of registered 

voters participated in the presidential Election 

this low turnout raises important questions 

concerning citizens confidence in elections 

and their willingness to participate in 

democratic process. 

 

Misinformation: Misinformation can be 

regard as inaccurate or false information that 

is circulated without necessary involving an 

intention to deceive. Disinformation is 

generally understood as false or misleading 

information deliberately created or 

disseminated to deceive or manipulate 

audience ( Lalardie & Derakhshan, 2017). 

The distinction is important in electoral 

politics because not every individual who 

shares false information intends to mislead 

others.  

 

Voter Education: it is the deliberate planned 

and comprehensive provision of requisite 

knowledge to voters for active and productive 

participation in specific election (Ogbu,2020) 

from another angel, voter’s education is the 

process of acquainting voters with the 

necessary information, schedules and 

materials about specifications, nature and 

process of particular election (okon, 2019, 

Adepeju, 2022) this suggest that voters 

education is election- specific as the social 

and political realties associated with election 

may vary from one election to another voter 

education has also provided information and 

persuasion necessary to motivate and prepare 

voter to be effective, it must be detailed Lucid 

and systematically delivered to the target 

audience in the most appropriate from 

location and tune through the most 

appropriate channels. 

 

Voters’ education is expected to cover all the 

vital aspects of the particular election under 

focus. Among them are issues of eligibility to 

vote; voters registration: confirmation of 

names on voter registered: and how to collect, 

manage and secure voters cards. A good 

voters education is expected to acquaint 

voters with knowledge of location and easy 

access to voting centers; how to access, 

interpret and full of in ballot papers; the 

casting votes, what to bring and what not to 

bring to polling centers; what to do after 

voting and how to report complaints and 

register objections peacefully (Ogbu 2020)  

  

Political Participation: Yagboyaju D.A 2022 

argued that political participation refers to the 

engagement of individual or groups in 

activities aimed at influencing the political 

process and shaping the election and 

outcomes of governances. I.E encourages a 

wide range of actions though which citizens 

express their political preferences, advocates 

for their interest, and contribute to the 

functioning of democratic institutions. Forms 
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of political participation include voting in 

elections, joining political parties or interest 

groups, participating in protests or 

demonstration.    

  

Contacting electoral representatives, 

volunteering for political campaigns, and 

engaging in online political discourse through 

social media platforms. Political participation 

is essential for ensuring accountability, 

representation, and the responsiveness of 

government to the needs and preferences of 

the populace. It serve as a correctional of 

democratic governance, enabling citizens to 

exercise their rights and responsibilities as 

active participants in the political life of their 

communities and nations. 

 

Determinants of political participation        

Determinants of political participation and 

voters education in Nigeria 2023 General 

Election.  

Political participation is a fundamental 

elements of every democratic system because 

it enables citizens to influence governmental 

decisions, joining political parties, attending 

political meetings, participating in election 

campaigns and engaging in civil activities. 

Voter education complement political 

participations by equipping citizens with 

knowledge and skills required to participate 

effectively in electoral process. 

 

In Nigeria 2023General elections, political 

participation and voter education were 

influenced by several later connected 

political, social, economic, Institutional and 

technological factors (ogbadebo, A (2025)  

 

LEVEL OF VOTER EDUCATION 

Voter education is one of the most important 

determinants of political participation because 

it equips citizens with knowledge and skills 

needed to participate effectively in the 

electoral process. It provides information on 

voter registration, collection of permanent 

voter registration, collection of permanent 

voters card (PVCS), accreditation procedures, 

voting methods, electoral laws, and citizen’s 

rights and responsibilities. According to the 

independent Electoral Commission 

(2023)voters education campaigns conducted 

before the 2023 General election were aimed 

at increasing voter awareness and reducing  

electoral 

 

Malpractices scholars have argued that 

adequate voter education improves political 

knowledge, reduces voter apathy and 

enhances electoral participation (Adebayo 

olukoshi, 2022) However, inadequate voter 

education, especially in rural communities, 

contributed to how voters turn sut end a high 

level of electoral Misinformation (INEC 

2023) 

 

POLITICAL TRUST, CIVIL SOCIETY 

ORGANIZATIONS AND VOTE BUYING 

 

Political trust significantly influences citizens 

willingness to participate in elections. 

Citizens who have confidence in electoral 

institutions are more likely to vote because 

they believes that their vote will count. The 

introduction of the Bimodal voter 

accreditation system (BVAS) by INEC was 
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intended to improve transparency and 

electoral credibility. Never the los, technical 

challenges associated with the transmission of 

election results reduced public confidence an 

some aspects of the electoral process (INEC, 

2023) According to PIPPA Norris (2022), 

public trust in electoral institutions is a major 

determinant of voter turnout and democratic 

legitimacy (pippa Norris 2022)  

 

Civil society organization complement 

INEC’s Voter education effects by 

conducting civil education programmes 

election observation, advocacy campaigns 

and voter awareness initiatives. Their 

activities strengthened democratic 

Accountability, improved electoral 

transparency and encouraged peaceful 

political participating across Nigeria.  

   

Vote buying remained one of the greatest 

obstacles to democratic participation during 

the 2023 elections. Economic hardship made 

many voter’s vulnerable to financial 

inducements offered by political actors. 

Money politics weakens electoral integrity 

because voting decision become influenced 

by immediate materials benefits instead of 

candidates. Addressing poverty and 

strengthening electoral law enforcement 

remain essential for reducing vote buying and 

improving democratic participation. 

 

MEDIA, POLITICAL PARTY 

MOBILISATION AND SECURITY 

CHALLENGES  

 

Both traditional and digital media played 

critical roles in voter education during the 

2023 elections. Radio, television, newspaper 

and online news platforms disseminated 

information on electoral procedures, 

candidates’ campaigns activities and election 

guidelines professional media coverage 

enhanced public understanding of democratic 

process and encouraged informed voting 

decisions although based reporting 

occasionally contributed to political 

organization. 

 

Political party influenced political 

participation through rallies, media 

campaigns, grass root mobilization, door to 

door campaigns and voter outreach 

programmes. Effective mobilization increased 

voter registration increased voter registration 

voter registration, pvc collection, and 

election-day turn out. Political parties also 

collaborated with community leaders and 

local structures to encourage citizens to 

participate in elections.  

 

Young people constituted one of the most 

politically active groups deriving the 2023 

elections. Increased political consciousness 

among Nigerian youths was driven by 

economic hardship, unemployment, demand 

for good governance, and widespread use of 

digital communication platforms. Youth led 

civic movements encouraged voter 

registration, pvc collection and election 

monitoring. Despite this enthusiasm, voter 

apathy, insecurity, and logistical challenges 

prevented fully (Njoku, C.J 2023)  
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Security conditions significantly influenced 

voter turnout during 2023 General elections. 

Terrorism, banditry, kidnapping, communal 

conflicts, political violence and attacks on 

electoral facilities discouraged many citizens 

from participating. In several states, fear of 

violence reduced voter turnout. Security 

therefore remain an essential requirement for 

free, fair and credible election (chiamogu, A 

2025) 

 

THEORETICAL FRAMEWORK  

 

Democratization theory  

Democratization theory is a major framework 

in political science that explain how countries 

transition from authorization rule or weak 

democratic practice to more inclusive, 

participatory democratic system. Rather than 

viewing democracy only as the holding of 

elections, the theory emphasizes on broad 

process of institutionalization. This includes 

the development of accountable governance, 

respect for civil liberties, rule of law, 

competitive elections and importantly, active 

engagement by citizens in political life 

(Hassan, M.B 2024). Democratization is 

understood as a transformational and 

sometimes non-linear process, where 

democratic norms and institution strengthen 

over time and through sustained citizen 

involvement. 

A central argument of democratization theory 

is that political participation is critical for 

democratic consolidation. Active citizen who 

understand their right and responsibilities 

help offices holder accountable. This makes 

voter education the process of informing 

citizen about how election work, why their 

votes matter and how they can participate key 

mechanism in deepening democracy. The 

effective voter education increase political. 

Awareness which in turn enhances turnout 

and informed electoral choices (Ajaegbu, O O 

2024). 

 

Political participation is the dependent 

variable and is reflected through activities 

such as voter turnout, engagement in electoral 

process, attendance at political meeting and 

civil involvement. The framework assumes 

that lush levels of voter education contributes 

to voter apathy and low turnout as observed 

during the 2023 Nigeria general election 

(Hassan, 2024).  

 

The framework also recognizes the influences 

of intervening variable such as electoral 

credibility, insecurity, socio-economic 

conditions and public trust in institutions. 

These factors can aides strengthen or weaken 

the relationship between voter education and 

political participation ultimately, uncreased 

political participation enhances democratic 

consolidation which reflected in credible 

election, accountability and sustainable 

democratic governance  

 

DISCUSSION 

 The evidence suggests that voter apathy and 

Misinformation should not be treated as 

completely independent electoral problem. 

They can reinforce one another where 

institutions communicate poorly, information 

gaps may emerge. These gaps can be vialled 

by rumors and Misinformation. As citizens 
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encounter contradictory information, their 

confidence in electoral institution may decline 

reduced confidence can discourage 

participation, there by reinforcing voter 

apathy. 

 

 The 2023 general election illustrate this 

relationship. INEC recorded more than 93 

million registered voters, but turnout was only 

about26.74% in the presidential election 

(Hassan, 2024, INEC, 2024). Ayemi (2024) 

expressed that it would be in appropriate to 

attribute low turnout solely to misinformation 

which should be understood as once 

component of a broader electoral 

environment. Improving voter education 

without improving electoral transparency may 

have limited effects. The most effective 

strategy is an integrated approach that 

combines credible electoral administration, 

continuous voter education, digital literacy, 

fast-checking, responsible political 

communication and citizen engagement.  

 

CONCLUSION 

Voter apathy and misinformation pose 

significant challenges to Nigeria democratic 

development. The 2023 General Election 

demonstrated that large registered electorate 

does not necessary translate into lush voter 

participation. The relatively low turnout 

recorded during the presidential election 

reflects a broader problem of electoral 

disengagement (Hassan 2024) 

 

Misinformation has become an important 

feature of Nigeria’s contemporary electoral 

environment. Social media has expanded 

opportunity for political communication but 

has also increased the speed and reach of 

false and misleading information (EU 2023) 

Breaking the noise requires more than 

correcting false claims after they have 

become widespread.  

 

Nigeria needs a preventive approach based on 

continuous voter education, strong media and 

digital literacy, timely communication, 

credible fast-checking and transparent 

electoral administration. Citizens are more 

likely to participate meaningfully when they 

understand the electoral process, have access 

to reliable information and must the 

institution responsible for conducting 

election. 

 

Recommendations 

Based on the findings of the study, there is a 

need for the Independent National Electoral 

Commission (INEC) to institutionalize 

continuous voter education throughout the 

electoral cycle. Voter education should not be 

restricted to the period immediately preceding 

elections. Instead, citizens should receive 

regular and accessible information about 

voter registration, voting procedures, electoral 

technologies, political rights and 

responsibilities, and mechanisms for reporting 

electoral irregularities. Continuous voter 

education would enable citizens to become 

familiar with electoral procedures before 

election day and reduce the uncertainty that 

can make voters vulnerable to 

misinformation. This is particularly important 

given the communication and operational 

challenges identified during the General 
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Election (European Union Election 

Observation Mission [EU EOM], INEC, 

2024). 

 

There is also a need for INEC to strengthen 

its communication strategies by providing 

timely, accurate, transparent and easily 

understandable information to the public. 

Electoral institutions should respond quickly 

to emerging rumors and misleading claims, 

particularly on social media, because delays 

in providing authoritative information can 

allow false narratives to spread widely. 

Information concerning the use of electoral 

technologies, accreditation procedures, result 

transmission and collation should be 

communicated in simple language and 

through multiple platforms. Improved 

institutional communication would help to 

reduce information gaps and strengthen 

citizens' confidence in the electoral process. 

 

Furthermore, media and digital literacy 

should be incorporated into voter-education 

programmes. Citizens need to acquire the 

ability to evaluate the credibility of political 

information before accepting or sharing it. 

Voters should be encouraged to examine the 

source, date, context and evidence behind 

political claims and to compare information 

with credible sources. Civil society 

organizations, educational institutions, media 

organizations and electoral stakeholders 

should therefore develop programmes that 

teach citizens how to identify misinformation 

and disinformation. Such initiatives are 

particularly important because social media 

has become an important channel for political 

communication and the dissemination of 

misleading electoral information in Nigeria 

(Hassan, 2023).  

 

Fact-checking mechanisms should also be 

strengthened before, during and after 

elections. Media organizations, fact-checking 

platforms, civil society organisations and 

academic institutions should collaborate to 

identify and correct false electoral claims as 

quickly as possible. Fact-checking should 

cover information relating to candidates, 

political parties, electoral procedures, voting 

technologies and election results. Political 

actors should also be encouraged to support 

credible fact-checking initiatives rather than 

deliberately promoting unverified information 

for partisan advantage. Strengthening fact-

checking can help citizens distinguish reliable 

electoral information from fabricated or 

manipulated content (Hassan, 2023). 

 

There is equally a need to expand grassroots 

voter education across Nigeria. Electoral 

information should reach citizens not only 

through national television, newspapers and 

social-media platforms but also through 

community-based channels. Traditional 

leaders, religious organizations, civil society 

organizations, teachers, youth organizations 

and community development associations can 

play important roles in communicating 

accurate electoral information at the local 

level. Grassroots education is particularly 

important because citizens differ in their 

access to digital technology and reliable 

sources of political information. Community-

based approaches can therefore complement 
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formal communication from electoral 

institutions. 

 

The study further recommends greater 

transparency and accountability in electoral 

administration. Electoral institutions should 

ensure that electoral procedures, 

technological systems and result-management 

processes are sufficiently transparent for 

citizens and political stakeholders to 

understand. Where electoral institutions 

operate transparently and provide verifiable 

information, opportunities for misinformation 

to fill information gaps are reduced. 

Strengthening electoral transparency would 

therefore address not only misinformation but 

also the broader problem of institutional 

distrust that contributes to voter apathy (EU 

EOM, 2023; INEC, 2024). 

 

Finally, the Nigerian government, electoral 

institutions, civil society organizations and 

security agencies should work together to 

create a safer electoral environment. Electoral 

violence and insecurity can discourage 

citizens from participating, regardless of how 

much voter education they receive. Adequate 

security arrangements, early identification of 

electoral flashpoints and effective 

enforcement of electoral laws are therefore 

necessary to protect voters and electoral 

personnel. At the same time, further empirical 

research should be conducted after every 

general election to examine the changing 

relationship between misinformation, 

institutional trust, voter education and voter 

turnout. Such research would provide 

evidence that can be used to improve future 

electoral policies and voter-education 

programmes. Ultimately, combating voter 

apathy and misinformation requires a 

coordinated and sustained approach involving 

electoral institutions, political parties, civil 

society, the media, educational institutions 

and citizens themselves. 

     

REFERENCES 

Ayeni, T. P. (2024). Voter apathy in Nigerian 

elections: The real causes. The Round Table,  

 

Dahl, R. A. (2023). Oligarchy: Participation 

and opposition. Yale University Press. 

 

Hassan, I. (2023). Dissemination of 

disinformation on political and electoral 

processes in Nigeria: An exploratory study. 

Cogent Arts & Humanities, 10(1), Article  

 

Hassan, M. B. (2024). Voters’ turnout and 

democratization in Nigeria: Interrogating the 

2023 presidential election. African Journal of 

Stability and Development, 16(2).      

 

Independent National Electoral Commission 

(2024). Report of the 2023 general election. 

INEC. 

 

Mohammed, I., Enganya, Y., & Adi, E. 

(2024). Opinion polls, election surveys, and 

voter apathy in 2023 Nigeria’s presidential 

election.  

 

Obi, K. C., Asogwa, K. C., & Ibenekwu, I. E. 

(2024). Voter apathy and political 

participation in Nigeria: An interrogation on 



JOURNAL OF POLITICS AND INTERNATIONAL RELATIONS (JPIR) 
 

JPIR VOL 2 NO 3  (2026)                                                             AZEEZ Adeyinka Yusuf 

 

                                                                  
114 

 

deficits in governance, University of Nigeria 

Journal of Political Economy. 

 

Wardle, C., & Derakhshan, H. (2024). 

Information disorder: Toward an 

interdisciplinary framework for research and 

policy making. Council of Europe. 


